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THE VOCATIONAL COURSES CATALOGUE  

 

1. BASIC ENTREPRENEURSHIP 

Course Objective: 

To equip learners with practical knowledge and skills for identifying business opportunities, 

developing business ideas, preparing simple business plans, managing resources, 

understanding customers and establishing sustainable income-generating ventures. 

Recommended Duration: 2–3 months. 

Entry Qualifications: Basic literacy and numeracy; willingness to learn business and 

entrepreneurial skills. 

Main Subjects/Modules: 

 Introduction to Entrepreneurship  

 Business Idea Identification  

 Opportunity Identification  

 Business Planning  

 Basic Bookkeeping  

 Pricing and Costing  

 Marketing and Sales  

 Customer Relations  

 Business Ethics  

 Financial Literacy  

 Digital Entrepreneurship  

 Business Risk Management  

Practical Training: Development of a business idea, preparation of a simple business plan, 

market survey, costing exercise and simulated business operation. 

Tools/Equipment Required: Computer/smartphone, calculator, stationery, internet access 

and basic business-planning materials. 
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Employment Opportunities: Business-support organizations, NGOs, entrepreneurship 

programmes, SMEs and community development projects. 

Self-Employment Opportunities: Starting a retail business, service business, consultancy, 

online business, distribution business or small manufacturing enterprise. 

Estimated Start-Up Capital: Approximately TZS 300,000–5,000,000, depending on the 

business. 

Target Market: Youth, unemployed persons, women, existing small-business owners, 

aspiring entrepreneurs and informal-sector operators. 

Recommended Certification Level: Certificate of Entrepreneurship/Short-Course 

Certificate; progression into an appropriate NTA-based business programme where 

available. 

 

2. MICRO AND SMALL BUSINESS MANAGEMENT 

Course Objective: 

To develop practical managerial skills required to establish, operate, control and grow micro 

and small enterprises. 

Recommended Duration: 3 months. 

Entry Qualifications: Basic education, basic numeracy and literacy. 

Main Subjects/Modules: 

 Small Business Management  

 Business Planning  

 Bookkeeping  

 Cash Management  

 Stock Management  

 Procurement  

 Marketing  

 Customer Management  

 Human Resource Basics  
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 Business Tax Awareness  

 Business Records  

 Risk Management  

Practical Training: Preparation of business records, stock-taking, cash-flow preparation, 

budgeting and simulated management of a small enterprise. 

Tools/Equipment: Calculator, computer, accounting software/spreadsheets, stationery and 

business-record templates. 

Employment Opportunities: SMEs, NGOs, business-support organizations’, retail 

businesses and administrative positions. 

Self-Employment Opportunities: Business consultancy, retail shops, service businesses, 

trading enterprises and management-support services. 

Estimated Start-Up Capital: TZS 500,000–10,000,000+, depending on enterprise type. 

Target Market: Small-business owners, entrepreneurs, youth, women and informal-sector 

operators. 

Recommended Certification Level: Certificate in Micro and Small Business 

Management/short professional certificate. 

 

3. CUSTOMER CARE 

Course Objective: 

To develop professional customer-service, communication, complaint-handling and 

customer-retention skills. 

Recommended Duration: 1–2 months. 

Entry Qualifications: Basic literacy and good communication ability. 

Main Subjects/Modules: 

 Principles of Customer Care  

 Communication Skills  

 Telephone Etiquette  

 Complaint Handling  
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 Customer Psychology  

 Professional Conduct  

 Customer Retention  

 Service Recovery  

 Digital Customer Service  

Practical Training: Role-playing, telephone simulations, complaint-resolution exercises and 

customer-service scenarios. 

Tools/Equipment: Telephone/mobile phone, computer, headset, customer-service forms 

and training simulations. 

Employment Opportunities: Banks, hotels, hospitals, shops, telecom companies, 

transport companies, schools, offices and call centers. 

Self-Employment Opportunities: Customer-service consultancy, training services and 

customer-care outsourcing. 

Estimated Start-Up Capital: TZS 200,000–2,000,000. 

Target Market: Companies, SMEs, hospitality businesses, financial institutions and service 

organizations. 

Recommended Certification Level: Certificate in Customer Care/short professional 

certificate. 

 

 

 

4. FRONT OFFICE (FO) 

Course Objective: 

To prepare learners to professionally manage reception, visitors, telephone calls, 

appointments, correspondence and front-office operations. 

Recommended Duration: 2–3 months. 

Entry Qualifications: Basic education; communication skills; basic computer literacy 

recommended. 
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Main Subjects/Modules: 

 Front Office Operations  

 Reception Procedures  

 Telephone Handling  

 Appointment Management  

 Customer Care  

 Office Communication  

 Filing  

 Basic Computer Applications  

 Professional Etiquette  

 Hospitality Basics  

Practical Training: Reception simulations, telephone handling, visitor registration and 

appointment scheduling. 

Tools/Equipment: Reception desk, telephone, computer, printer, visitor registers and office 

stationery. 

Employment Opportunities: Hotels, hospitals, schools, companies, government 

institutions, NGOs and offices. 

Self-Employment Opportunities: Virtual receptionist, administrative-support services and 

office-support consultancy. 

Estimated Start-Up Capital: TZS 500,000–3,000,000. 

Target Market: Hotels, offices, hospitals, schools, SMEs and professional firms. 

Recommended Certification Level: Certificate in Front Office Operations. 

 

5. LIFE SKILLS 

Course Objective: 

To develop personal, interpersonal and practical skills necessary for responsible living, 

employment, entrepreneurship and community participation. 



Page 6 of 51 
 

Recommended Duration: 1–2 months. 

Entry Qualifications: Basic literacy. 

Main Subjects/Modules: 

 Communication  

 Decision-Making  

 Problem-Solving  

 Time Management  

 Teamwork  

 Leadership  

 Personal Responsibility  

 Conflict Management  

 Financial Literacy  

 Workplace Ethics  

 Goal Setting  

Practical Training: Group activities, leadership exercises, problem-solving scenarios and 

communication simulations. 

Tools/Equipment: Training manuals, notebooks, presentation equipment and digital 

learning devices. 

Employment Opportunities: NGOs, community organizations, schools and youth-

development programmes. 

Self-Employment Opportunities: Life-skills training, coaching, mentoring and community 

training services, subject to appropriate qualifications. 

Estimated Start-Up Capital: TZS 200,000–2,000,000. 

Target Market: Youth, employees, schools, NGOs, community groups and entrepreneurs. 

Recommended Certification Level: Certificate of Life Skills/short-course certificate. 

 

6. SALESMANSHIP 
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Course Objective: 

To equip learners with professional selling, negotiation, persuasion, product-presentation 

and customer-conversion skills. 

Recommended Duration: 1–2 months. 

Entry Qualifications: Basic literacy and numeracy. 

Main Subjects/Modules: 

 Principles of Selling  

 Prospecting  

 Product Knowledge  

 Customer Psychology  

 Communication  

 Negotiation  

 Closing Sales  

 After-Sales Service  

 Sales Records  

 Digital Selling  

Practical Training: Sales simulations, product demonstrations, customer role-play and field 

marketing. 

Tools/Equipment: Smartphones, sales forms, product samples, calculators and computers. 

Employment Opportunities: Banks, insurance companies, supermarkets, telecom 

companies, manufacturing firms and retail businesses. 

Self-Employment Opportunities: Sales agency, commission-based selling, distribution 

and marketing services. 

Estimated Start-Up Capital: TZS 200,000–3,000,000. 

Target Market: Retailers, manufacturers, SMEs, distributors and service businesses. 

Recommended Certification Level: Certificate in Salesmanship/Sales and Marketing. 
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7. BUS ATTENDANTS AND PASSENGER SERVICE OPERATIONS 

Course Objective: 

To develop professional skills in passenger assistance, customer care, safety awareness, 

boarding procedures and passenger-service operations. 

Recommended Duration: 2–3 months. 

Entry Qualifications: Basic literacy; good communication skills; suitability for passenger-

service duties. 

Main Subjects/Modules: 

 Passenger Service  

 Bus Attendant Duties  

 Customer Care  

 Passenger Safety  

 Boarding Procedures  

 Ticketing Assistance  

 Communication  

 Emergency Procedures  

 Basic First Aid  

 Professional Ethics  

Practical Training: Passenger-service simulations, boarding procedures, emergency drills 

and customer-service exercises. 

Tools/Equipment: Passenger-service training equipment, first-aid kit, communication 

devices and mock ticketing materials. 

Employment Opportunities: Bus companies, tour operators, passenger transport 

companies and transport terminals. 

Self-Employment Opportunities: Passenger-service support, transport-service agency 

and tourism/transport support services. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 
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Target Market: Bus companies, tour operators, transport companies and passenger-

service providers. 

Recommended Certification Level: Certificate in Passenger Service Operations. 

 

8. COMPUTER APPLICATION COURSE 

Course Objective: 

To provide learners with practical digital-literacy skills for education, employment, business 

and everyday activities. 

Recommended Duration: 2–3 months. 

Entry Qualifications: Basic literacy. 

Main Subjects/Modules: 

 Computer Fundamentals  

 Windows/Operating Systems  

 Word Processing  

 Spreadsheets  

 Presentations  

 Internet  

 Email  

 File Management  

 Online Collaboration  

 Basic Digital Security  

Practical Training: Word documents, spreadsheets, presentations, email, internet research 

and digital filing. 

Tools/Equipment: Computers, printers, projector, internet connection and storage devices. 

Employment Opportunities: Offices, schools, NGOs, companies, cyber cafés and 

government institutions. 
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Self-Employment Opportunities: Typing, printing, data entry, document preparation, 

computer training and digital services. 

Estimated Start-Up Capital: TZS 1,000,000–10,000,000. 

Target Market: Students, job seekers, employees, SMEs, teachers and entrepreneurs. 

Recommended Certification Level: Certificate in Computer Applications/Digital Literacy. 

 

9. COMPUTER REPAIR AND MAINTENANCE 

Course Objective: 

To train learners to diagnose, repair, maintain and troubleshoot computers and related 

hardware. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; computer literacy desirable. 

Main Subjects/Modules: 

 Computer Hardware  

 Operating Systems  

 Hardware Diagnosis  

 Computer Assembly  

 Software Installation  

 Troubleshooting  

 Networking Basics  

 Preventive Maintenance  

 Data Backup  

 Cybersecurity Awareness  

Practical Training: Computer disassembly/assembly, operating-system installation, fault 

diagnosis and hardware replacement. 

Tools/Equipment: Screwdriver sets, multimeter, anti-static equipment, computers, spare 

parts, cleaning equipment and diagnostic software. 
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Employment Opportunities: ICT companies, schools, computer shops, offices and repair 

centers. 

Self-Employment Opportunities: Computer-repair workshop, field technician services and 

maintenance contracts. 

Estimated Start-Up Capital: TZS 1,500,000–10,000,000. 

Target Market: Schools, SMEs, offices, households, cyber cafés and institutions. 

Recommended Certification Level: Certificate in Computer Hardware and Maintenance. 

 

10. ARTIFICIAL INTELLIGENCE (AI) BASICS & APPLICATIONS 

Course Objective: 

To introduce learners to practical applications of artificial intelligence in business, education, 

administration, content creation and productivity. 

Recommended Duration: 1–3 months. 

Entry Qualifications: Basic computer literacy; basic English is advantageous. 

Main Subjects/Modules: 

 Introduction to AI  

 Generative AI  

 AI Tools  

 Prompting  

 AI for Business  

 AI for Education  

 AI-Assisted Content Creation  

 AI Research  

 AI Ethics  

 Data Privacy  

 Automation Basics  
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Practical Training: Using AI tools for writing, research, business planning, presentations, 

marketing and workflow automation. 

Tools/Equipment: Computers/smartphones, internet access and appropriate AI software. 

Employment Opportunities: Digital agencies, ICT firms, businesses, educational 

institutions and consulting organizations. 

Self-Employment Opportunities: AI-assisted digital services, content creation, AI training, 

automation support and digital consultancy. 

Estimated Start-Up Capital: TZS 300,000–5,000,000. 

Target Market: SMEs, professionals, students, teachers, entrepreneurs and organizations. 

Recommended Certification Level: Certificate in AI Applications/AI Digital Skills. 

 

11. GRAPHIC DESIGN 

Course Objective: 

To develop creative and technical skills for producing professional visual communication 

materials. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic computer literacy and creativity. 

Main Subjects/Modules: 

 Design Principles  

 Typography  

 Colour Theory  

 Logo Design  

 Branding  

 Advertising Design  

 Digital Illustration  

 Image Editing  

 Print Design  
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 Social Media Graphics  

Practical Training: Logos, posters, brochures, business cards, social-media graphics and 

brand identities. 

Tools/Equipment: Computers, graphics software, drawing tablets, printer and internet. 

Employment Opportunities: Advertising agencies, printing companies, media companies, 

NGOs and businesses. 

Self-Employment Opportunities: Graphic-design studio, branding agency and freelance 

design business. 

Estimated Start-Up Capital: TZS 1,500,000–8,000,000. 

Target Market: SMEs, schools, churches, NGOs, events, companies and individuals. 

Recommended Certification Level: Certificate in Graphic Design/Digital Design. 

 

12. WEBSITE DESIGN 

Course Objective: 

To equip learners with skills to design, develop, publish and maintain functional websites. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic computer literacy. 

Main Subjects/Modules: 

 Internet Fundamentals  

 Web Design Principles  

 HTML  

 CSS  

 Basic JavaScript  

 Content Management Systems  

 Website Hosting  

 Domain Management  

 Website Security  
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 Website Maintenance  

Practical Training: Designing and publishing functional websites for businesses and 

organizations. 

Tools/Equipment: Computers, internet, web-design software, hosting and development 

platforms. 

Employment Opportunities: IT companies, web-design agencies, NGOs and businesses. 

Self-Employment Opportunities: Web-design agency, freelance development and 

website-maintenance services. 

Estimated Start-Up Capital: TZS 1,000,000–6,000,000. 

Target Market: SMEs, schools, hotels, NGOs, professionals and companies. 

Recommended Certification Level: Certificate in Web Design/Web Development. 

 

13. CONTENT CREATION SKILLS 

Course Objective: 

To train learners to professionally create, edit and distribute digital content for business, 

education, entertainment and marketing. 

Recommended Duration: 2–3 months. 

Entry Qualifications: Basic digital literacy and communication skills. 

Main Subjects/Modules: 

 Content Strategy  

 Photography  

 Videography  

 Scriptwriting  

 Copywriting  

 Video Editing  

 Audio/Podcast Production  

 Social Media Content  
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 Branding  

 Content Monetisation  

Practical Training: Production of photographs, short videos, advertisements, podcasts and 

social-media content. 

Tools/Equipment: Smartphone/camera, tripod, microphone, lighting, computer and editing 

software. 

Employment Opportunities: Media companies, marketing agencies, NGOs and corporate 

communication departments. 

Self-Employment Opportunities: Content-creation studio, photography, videography, 

YouTube/digital-content business and freelance production. 

Estimated Start-Up Capital: TZS 500,000–10,000,000. 

Target Market: Businesses, influencers, NGOs, schools, events, hotels and individuals. 

Recommended Certification Level: Certificate in Digital Content Creation. 

 

14. SOCIAL MEDIA MARKETING 

Course Objective: 

To equip learners with skills to use social-media platforms for marketing, customer 

acquisition, branding and business growth. 

Recommended Duration: 1–3 months. 

Entry Qualifications: Basic computer/smartphone literacy. 

Main Subjects/Modules: 

 Social Media Platforms  

 Digital Marketing  

 Content Strategy  

 Social Advertising  

 Audience Research  

 Branding  
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 Analytics  

 Customer Engagement  

 Online Reputation  

 Digital Sales  

Practical Training: Creating business pages, developing campaigns, creating 

advertisements and analyzing engagement. 

Tools/Equipment: Smartphone, computer, internet and social-media management 

software. 

Employment Opportunities: Digital agencies, companies, hotels, NGOs and marketing 

departments. 

Self-Employment Opportunities: Social-media management agency, digital marketing 

consultancy and online advertising services. 

Estimated Start-Up Capital: TZS 300,000–3,000,000. 

Target Market: SMEs, restaurants, hotels, schools, professionals, NGOs and retailers. 

Recommended Certification Level: Certificate in Digital/Social Media Marketing. 

 

15. MOBILE PHONE REPAIR 

Course Objective: 

To develop practical skills in diagnosing, maintaining and repairing smartphones and mobile 

devices. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; technical aptitude. 

Main Subjects/Modules: 

 Mobile Phone Components  

 Fault Diagnosis  

 Screen Replacement  

 Battery Systems  
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 Charging Systems  

 Software Troubleshooting  

 Soldering  

 Circuit Diagnosis  

 Preventive Maintenance  

Practical Training: Complete diagnosis and repair of common mobile-phone faults. 

Tools/Equipment: Soldering station, hot-air station, multimeter, screwdrivers, microscope, 

power supply and spare parts. 

Employment Opportunities: Mobile-phone shops, repair centers and electronics 

businesses. 

Self-Employment Opportunities: Mobile-phone repair shop, field repair and accessories 

business. 

Estimated Start-Up Capital: TZS 1,000,000–8,000,000. 

Target Market: Mobile-phone users, students, businesses and the general public. 

Recommended Certification Level: Certificate in Mobile Phone Repair and Maintenance. 

 

16. OFFICE MACHINE MAINTENANCE (OMM) 

Course Objective: 

To train learners to install, maintain, troubleshoot and repair common office machines. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; technical aptitude. 

Main Subjects/Modules: 

 Printers  

 Photocopiers  

 Scanners  

 Office Equipment  

 Fault Diagnosis  
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 Electrical Safety  

 Preventive Maintenance  

 Consumables Management  

Practical Training: Printer servicing, photocopier maintenance, component replacement 

and troubleshooting. 

Tools/Equipment: Multimeter, screwdrivers, cleaning equipment, diagnostic tools and 

spare parts. 

Employment Opportunities: ICT companies, offices, schools, printing businesses and 

equipment suppliers. 

Self-Employment Opportunities: Office-equipment repair and maintenance business. 

Estimated Start-Up Capital: TZS 1,500,000–10,000,000. 

Target Market: Offices, schools, hospitals, NGOs, government institutions and SMEs. 

Recommended Certification Level: Certificate in Office Machine Maintenance. 

 

17. SECRETARIAL COURSE (SC) 

Course Objective: 

To develop professional administrative, communication, filing, typing and office-

management skills. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; basic computer literacy desirable. 

Main Subjects/Modules: 

 Office Administration  

 Typing  

 Word Processing  

 Filing  

 Correspondence  

 Telephone Etiquette  
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 Minute Taking  

 Records Management  

 Reception  

 Basic Accounting  

 Office Ethics  

Practical Training: Typing, document preparation, filing, correspondence and simulated 

office administration. 

Tools/Equipment: Computers, printers, photocopiers, filing cabinets and office stationery. 

Employment Opportunities: Law firms, companies, schools, hospitals, government offices 

and NGOs. 

Self-Employment Opportunities: Secretarial bureau, typing center, virtual-assistant 

services and document-preparation business. 

Estimated Start-Up Capital: TZS 1,000,000–5,000,000. 

Target Market: SMEs, professionals, students, companies and institutions. 

Recommended Certification Level: Certificate in Secretarial Studies/Office Administration. 

 

18. ALUMINIUM FITTING 

Course Objective: 

To train learners to fabricate and install aluminium doors, windows, partitions and related 

structures. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic mathematics; manual aptitude. 

Main Subjects/Modules: 

 Aluminium Materials  

 Measurement  

 Cutting  

 Fabrication  
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 Assembly  

 Glass Installation  

 Door and Window Installation  

 Workshop Safety  

 Estimation and Costing  

Practical Training: Fabrication and installation of aluminium windows, doors and partitions. 

Tools/Equipment: Aluminium cutting machine, drills, measuring tape, clamps, 

screwdrivers, rivet tools and safety equipment. 

Employment Opportunities: Construction companies, aluminium workshops and building 

contractors. 

Self-Employment Opportunities: Aluminium fabrication workshop and installation 

business. 

Estimated Start-Up Capital: TZS 3,000,000–20,000,000. 

Target Market: Homeowners, contractors, offices, shops, hotels and property developers. 

Recommended Certification Level: Certificate in Aluminium Fabrication and Fitting. 

 

19. BASIC CLEANING AND GARDENING SKILLS 

Course Objective: 

To develop professional cleaning, sanitation, gardening and basic environmental-

maintenance skills. 

Recommended Duration: 1–2 months. 

Entry Qualifications: Basic literacy. 

Main Subjects/Modules: 

 Cleaning Procedures  

 Hygiene and Sanitation  

 Cleaning Chemicals  

 Equipment Handling  
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 Gardening  

 Landscaping Basics  

 Waste Management  

 Safety  

 Customer Service  

Practical Training: Cleaning offices, homes and public areas; lawn maintenance; planting 

and basic landscaping. 

Tools/Equipment: Brooms, mops, buckets, vacuum cleaner, gardening tools, gloves and 

protective clothing. 

Employment Opportunities: Hotels, hospitals, schools, offices, estates and cleaning 

companies. 

Self-Employment Opportunities: Cleaning company, gardening service and property-

maintenance business. 

Estimated Start-Up Capital: TZS 300,000–3,000,000. 

Target Market: Homes, offices, hotels, schools, hospitals and property managers. 

Recommended Certification Level: Certificate in Cleaning and Gardening Services. 

 

20. CARPENTRY AND JOINERY (CJ) 

Course Objective: 

To develop skills in designing, constructing, finishing and repairing wooden furniture and 

structures. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic education; basic mathematics; practical aptitude. 

Main Subjects/Modules: 

 Wood Technology  

 Measurement  

 Wood Cutting  
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 Joinery  

 Furniture Construction  

 Doors and Windows  

 Cabinet Making  

 Finishing  

 Upholstery Basics  

 Workshop Safety  

 Costing  

Practical Training: Furniture, doors, cabinets, tables, beds and other wooden products. 

Tools/Equipment: Saws, planes, chisels, drills, measuring tools, workbench, sanding 

equipment and finishing tools. 

Employment Opportunities: Furniture workshops, construction companies and interior-

design businesses. 

Self-Employment Opportunities: Furniture workshop, custom furniture and carpentry 

contracting. 

Estimated Start-Up Capital: TZS 2,000,000–20,000,000. 

Target Market: Households, schools, offices, hotels, restaurants and construction 

companies. 

Recommended Certification Level: Certificate in Carpentry and Joinery. 

 

21. CCTV CAMERA INSTALLATION 

Course Objective: 

To train learners to install, configure, maintain and troubleshoot CCTV surveillance systems. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic electrical/electronic knowledge desirable. 

Main Subjects/Modules: 

 CCTV Fundamentals  
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 Camera Types  

 Cabling  

 DVR/NVR Systems  

 Network Cameras  

 Camera Positioning  

 Configuration  

 Maintenance  

 Basic Networking  

 Security Principles  

Practical Training: Installation and configuration of complete CCTV systems. 

Tools/Equipment: CCTV cameras, DVR/NVR, monitor, cables, connectors, drill, tester and 

network tools. 

Employment Opportunities: Security companies, ICT companies, schools, banks, offices 

and homes. 

Self-Employment Opportunities: CCTV installation and security-technology company. 

Estimated Start-Up Capital: TZS 2,000,000–15,000,000. 

Target Market: Homes, shops, schools, offices, warehouses, hotels and institutions. 

Recommended Certification Level: Certificate in CCTV Installation and Maintenance. 

 

22. FLOOR TILING 

Course Objective: 

To develop practical skills in measuring, preparing surfaces, cutting and installing floor and 

wall tiles professionally. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic mathematics and practical aptitude. 

Main Subjects/Modules: 

 Tile Types  



Page 24 of 51 
 

 Surface Preparation  

 Measurement  

 Tile Cutting  

 Adhesives  

 Floor Installation  

 Wall Tiling  

 Grouting  

 Finishing  

 Estimation and Costing  

Practical Training: Installation of tiles in floors, walls, bathrooms and commercial premises. 

Tools/Equipment: Tile cutter, grinder, spirit level, trowels, spacers, buckets and safety 

equipment. 

Employment Opportunities: Construction companies and building contractors. 

Self-Employment Opportunities: Tiling contractor/business. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 

Target Market: Homeowners, contractors, hotels, offices and property developers. 

Recommended Certification Level: Certificate in Floor and Wall Tiling. 

 

23. HOUSE DECORATIONS MAKING 

Course Objective: 

To develop creative skills for producing decorative items and beautifying residential and 

commercial spaces. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic literacy; creativity and manual ability. 

Main Subjects/Modules: 

 Interior Decoration  
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 Colour Coordination  

 Decorative Crafts  

 Wall Decorations  

 Event Decorations  

 Fabric Decoration  

 Furniture Decoration  

 Design Principles  

 Customer Relations  

Practical Training: Production of decorative items and decoration of sample rooms/events. 

Tools/Equipment: Fabrics, glue, scissors, decorative materials, sewing equipment and 

craft tools. 

Employment Opportunities: Interior-decoration firms, hotels, event companies and craft 

businesses. 

Self-Employment Opportunities: Home decoration, event decoration and decorative-

products business. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 

Target Market: Homes, hotels, offices, weddings, events and restaurants. 

Recommended Certification Level: Certificate in Interior and House Decoration. 

 

24. HOUSE PAINTING 

Course Objective: 

To train learners in professional preparation, painting, finishing and maintenance of 

residential and commercial buildings. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic literacy; practical aptitude. 

Main Subjects/Modules: 

 Paint Types  
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 Surface Preparation  

 Colour Mixing  

 Brush and Roller Techniques  

 Spray Painting  

 Interior Painting  

 Exterior Painting  

 Finishing  

 Estimation and Costing  

 Safety  

Practical Training: Complete painting of walls, ceilings, doors and other surfaces. 

Tools/Equipment: Brushes, rollers, spray equipment, ladders, scrapers, sandpaper and 

protective clothing. 

Employment Opportunities: Construction companies, painting contractors and property-

management firms. 

Self-Employment Opportunities: Painting contractor/business. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 

Target Market: Homeowners, landlords, contractors, offices, hotels and institutions. 

Recommended Certification Level: Certificate in Painting and Decoration. 

 

25. MASONRY AND BRICKLAYING (MB) 

Course Objective: 

To train learners in construction of walls, foundations and other masonry structures. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic education; basic mathematics; physical/manual aptitude. 

Main Subjects/Modules: 

 Construction Materials  
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 Measurement  

 Foundations  

 Bricklaying  

 Blockwork  

 Concrete Work  

 Plastering  

 Building Finishes  

 Construction Safety  

 Estimation  

Practical Training: Construction of walls, foundations, columns and other masonry 

structures. 

Tools/Equipment: Trowels, spirit levels, tape measures, wheelbarrows, shovels, masonry 

tools and PPE. 

Employment Opportunities: Construction companies, contractors and property 

developers. 

Self-Employment Opportunities: Building contractor, masonry services and house-

renovation business. 

Estimated Start-Up Capital: TZS 1,000,000–10,000,000+. 

Target Market: Homeowners, construction contractors, property developers and 

institutions. 

Recommended Certification Level: Certificate in Masonry and Bricklaying. 

 

26. PAINTING AND SIGNWRITING (PS) 

Course Objective: 

To train learners to produce professional signs, lettering, advertisements and decorative 

artwork. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic literacy; creativity and drawing aptitude. 
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Main Subjects/Modules: 

 Signwriting  

 Lettering  

 Graphic Layout  

 Colour Theory  

 Hand Painting  

 Digital Sign Design  

 Vehicle Branding  

 Advertising Signs  

 Finishing  

Practical Training: Production of shop signs, banners, vehicle graphics and promotional 

displays. 

Tools/Equipment: Brushes, paints, cutting tools, computer, printer, design software and 

sign-making materials. 

Employment Opportunities: Advertising agencies, printing companies and sign-making 

businesses. 

Self-Employment Opportunities: Signwriting workshop, signage and vehicle-branding 

business. 

Estimated Start-Up Capital: TZS 1,000,000–8,000,000. 

Target Market: Shops, companies, schools, NGOs, events and institutions. 

Recommended Certification Level: Certificate in Signwriting and Visual Communication. 

 

27. PLUMBING AND PIPE FITTING (PPF) 

Course Objective: 

To develop practical skills in installation, maintenance and repair of water, drainage and 

sanitary systems. 

Recommended Duration: 6–12 months. 
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Entry Qualifications: Basic mathematics; practical aptitude. 

Main Subjects/Modules: 

 Plumbing Materials  

 Pipe Measurement  

 Pipe Cutting  

 Jointing  

 Water Supply  

 Drainage  

 Sanitation  

 Bathroom Installation  

 Pumps  

 Maintenance  

 Safety  

Practical Training: Installation of water systems, drainage systems, taps, toilets, showers 

and pipes. 

Tools/Equipment: Pipe cutters, wrenches, pipe threading tools, drills, levels, measuring 

tools and PPE. 

Employment Opportunities: Construction companies, hotels, hospitals, factories and 

property-management companies. 

Self-Employment Opportunities: Plumbing contracting and maintenance business. 

Estimated Start-Up Capital: TZS 1,000,000–8,000,000. 

Target Market: Homes, hotels, schools, hospitals, offices and construction projects. 

Recommended Certification Level: Certificate in Plumbing and Pipe Fitting. 

 

28. ELECTRICAL INSTALLATION (EL) 
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Course Objective: 

To equip learners with practical skills for safe installation, maintenance and troubleshooting 

of electrical systems. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic mathematics/science; technical aptitude. 

Main Subjects/Modules: 

 Electrical Fundamentals  

 Wiring  

 Circuits  

 Domestic Installation  

 Commercial Installation  

 Distribution Boards  

 Lighting  

 Earthing  

 Electrical Testing  

 Fault Finding  

 Electrical Safety  

Practical Training: Wiring of houses, lighting circuits, sockets, distribution boards and 

electrical installations. 

Tools/Equipment: Multimeter, tester, wire stripper, pliers, screwdrivers, drill, cables, 

switches and PPE. 

Employment Opportunities: Electrical contractors, construction companies, factories and 

property companies. 

Self-Employment Opportunities: Electrical installation and maintenance company. 

Estimated Start-Up Capital: TZS 1,000,000–10,000,000. 

Target Market: Households, construction companies, commercial buildings, institutions and 

industries. 
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Recommended Certification Level: Certificate in Electrical Installation; progression to 

nationally recognized technical qualifications as applicable. 

 

29. ELECTRONICS (ELEC) 

Course Objective: 

To develop skills in electronic circuits, devices, diagnosis, repair and maintenance. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic mathematics/science and technical aptitude. 

Main Subjects/Modules: 

 Electronic Components  

 Circuit Theory  

 Soldering  

 Digital Electronics  

 Analogue Electronics  

 Power Supplies  

 Fault Diagnosis  

 Electronic Devices  

 Repair Techniques  

 Safety  

Practical Training: Circuit construction, soldering, testing and repair of electronic devices. 

Tools/Equipment: Multimeter, oscilloscope where available, soldering station, power 

supply, electronic components and testing equipment. 

Employment Opportunities: Electronics repair centers, ICT companies, 

telecommunications and industrial companies. 

Self-Employment Opportunities: Electronics repair workshop, installation and 

maintenance business. 

Estimated Start-Up Capital: TZS 1,000,000–10,000,000. 
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Target Market: Households, businesses, schools, workshops and electronic-device users. 

Recommended Certification Level: Certificate in Electronics/Electronic Equipment 

Maintenance. 

 

30. WELDING AND FABRICATION (WF) 

Course Objective: 

To develop practical skills in welding, metal fabrication, structural assembly and metal-

product production. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic mathematics; physical/manual aptitude. 

Main Subjects/Modules: 

 Welding Principles  

 Arc Welding  

 Gas Welding  

 Metal Cutting  

 Fabrication  

 Measurement  

 Metal Joining  

 Gates and Grills  

 Structural Fabrication  

 Workshop Safety  

Practical Training: Fabrication of gates, windows, frames, furniture and metal structures. 

Tools/Equipment: Welding machine, grinder, cutting machine, welding helmet, clamps, 

measuring tools and PPE. 

Employment Opportunities: Construction companies, engineering workshops, factories 

and fabrication businesses. 

Self-Employment Opportunities: Welding and fabrication workshop. 
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Estimated Start-Up Capital: TZS 2,000,000–20,000,000. 

Target Market: Homeowners, construction companies, schools, offices, factories and 

property developers. 

Recommended Certification Level: Certificate in Welding and Metal Fabrication. 

 

31. BASIC DRIVING COURSE 

Course Objective: 

To develop safe and responsible vehicle-driving skills and prepare learners for the 

applicable driving-license process. 

Recommended Duration: 1–3 months, depending on training intensity and licensing 

requirements. 

Entry Qualifications: Must satisfy applicable legal age, identification, medical and licensing 

requirements. 

Main Subjects/Modules: 

 Road Safety  

 Traffic Rules  

 Vehicle Controls  

 Defensive Driving  

 Road Signs  

 Basic Vehicle Maintenance  

 Emergency Procedures  

 Driving Ethics  

Practical Training: Supervised driving, vehicle control, parking, maneuvering and road 

driving. 

Tools/Equipment: Training vehicle, driving simulator where available, road-safety materials 

and basic vehicle-maintenance tools. 

Employment Opportunities: Transport companies, logistics companies, private employers 

and delivery services. 
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Self-Employment Opportunities: Driving services, delivery services, transport business 

and other legally permitted driving-based businesses. 

Estimated Start-Up Capital: TZS 500,000–30,000,000+, depending on whether the learner 

operates a vehicle personally or establishes a transport business. 

Target Market: Individuals, businesses, logistics companies and transport operators. 

Recommended Certification Level: Recognized driving-school certificate together with the 

applicable statutory driving license. 

 

32. MOTORCYCLE MECHANICS 

Course Objective: 

To train learners to diagnose, service, maintain and repair motorcycles. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic mathematics and mechanical aptitude. 

Main Subjects/Modules: 

 Motorcycle Systems  

 Engine  

 Fuel Systems  

 Electrical Systems  

 Transmission  

 Braking Systems  

 Suspension  

 Fault Diagnosis  

 Maintenance  

 Workshop Safety  

Practical Training: Engine servicing, brake repairs, electrical diagnosis, tire service and 

complete motorcycle maintenance. 
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Tools/Equipment: Motorcycle tool kits, spanners, sockets, multimeter, diagnostic 

equipment, workbench and lifting equipment. 

Employment Opportunities: Motorcycle garages, dealers, transport companies and repair 

centers. 

Self-Employment Opportunities: Motorcycle garage, mobile mechanic and spare-parts 

business. 

Estimated Start-Up Capital: TZS 2,000,000–15,000,000. 

Target Market: Motorcycle owners, delivery riders, transport operators and businesses. 

Recommended Certification Level: Certificate in Motorcycle Mechanics. 

 

33. CAKE MAKING AND DECORATIONS 

Course Objective: 

To equip learners with practical skills for preparing, baking, decorating and marketing cakes. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic literacy; interest in food preparation. 

Main Subjects/Modules: 

 Baking Principles  

 Ingredients  

 Cake Preparation  

 Oven Operation  

 Icing  

 Cake Decoration  

 Wedding Cakes  

 Cupcakes  

 Food Hygiene  

 Packaging  

 Costing and Pricing  
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Practical Training: Preparation and decoration of different types of cakes. 

Tools/Equipment: Oven, mixer, baking tins, weighing scale, decorating tools, refrigerator 

and packaging materials. 

Employment Opportunities: Bakeries, hotels, restaurants and catering companies. 

Self-Employment Opportunities: Home bakery, cake shop, wedding-cake business and 

online cake-order business. 

Estimated Start-Up Capital: TZS 500,000–8,000,000. 

Target Market: Families, weddings, birthdays, schools, offices, hotels and events. 

Recommended Certification Level: Certificate in Cake Making and Decoration. 

 

34. CATERING SERVICES 

Course Objective: 

To develop professional food preparation, event-catering and food-service skills. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic literacy; interest in food preparation. 

Main Subjects/Modules: 

 Food Preparation  

 Cooking Methods  

 Menu Planning  

 Food Hygiene  

 Kitchen Management  

 Portion Control  

 Food Presentation  

 Event Catering  

 Costing  

 Customer Service  
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Practical Training: Cooking, menu preparation, buffet arrangement and event catering. 

Tools/Equipment: Cooking equipment, utensils, refrigerators, food-storage equipment, 

serving equipment and PPE. 

Employment Opportunities: Hotels, restaurants, schools, hospitals and catering 

companies. 

Self-Employment Opportunities: Catering company, event catering and mobile-food 

business. 

Estimated Start-Up Capital: TZS 1,000,000–15,000,000. 

Target Market: Weddings, meetings, institutions, offices, schools and private functions. 

Recommended Certification Level: Certificate in Catering Services. 

 

35. FOOD AND BEVERAGE SERVICES AND SALE (FBSS) 

Course Objective: 

To prepare learners for professional food and beverage service, customer handling, sales 

and hospitality operations. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education and communication skills. 

Main Subjects/Modules: 

 Food Service  

 Beverage Service  

 Table Setting  

 Customer Care  

 Menu Knowledge  

 Order Taking  

 Hygiene  

 Sales  

 Hospitality Etiquette  
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 Cash Handling  

Practical Training: Restaurant service, table setting, order taking and customer-service 

simulations. 

Tools/Equipment: Restaurant tables, service utensils, trays, POS equipment and 

beverage-service equipment. 

Employment Opportunities: Hotels, restaurants, cafés, lodges and resorts. 

Self-Employment Opportunities: Café, restaurant, food kiosk, catering and beverage-

service business. 

Estimated Start-Up Capital: TZS 1,000,000–20,000,000+. 

Target Market: Restaurants, hotels, offices, tourists, families and event organizers. 

Recommended Certification Level: Certificate in Food and Beverage Services. 

 

36. FOOD PROCESSING (FP) 

Course Objective: 

To equip learners with skills for processing, preserving, packaging and adding value to 

agricultural and food products. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; basic science and hygiene awareness. 

Main Subjects/Modules: 

 Food Processing Principles  

 Food Hygiene  

 Preservation  

 Drying  

 Juice Processing  

 Fruit Processing  

 Grain Processing  

 Packaging  
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 Labelling  

 Quality Control  

 Costing and Marketing  

Practical Training: Processing and packaging selected agricultural products. 

Tools/Equipment: Processing machines, dryers, blenders, weighing scales, packaging 

equipment, storage equipment and PPE. 

Employment Opportunities: Food-processing companies, farms, cooperatives and 

manufacturing businesses. 

Self-Employment Opportunities: Juice processing, flour production, dried foods, spices, 

snacks and other value-added food businesses. 

Estimated Start-Up Capital: TZS 1,000,000–30,000,000+, depending on scale. 

Target Market: Households, supermarkets, schools, hotels, wholesalers and retailers. 

Recommended Certification Level: Certificate in Food Processing and Value Addition. 

 

37. DESIGN, SEWING AND CLOTHING TECHNOLOGY (DSCT) 

Course Objective: 

To develop professional skills in garment design, pattern development, sewing, finishing 

and clothing production. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic education; creativity and manual aptitude. 

Main Subjects/Modules: 

 Fashion Design  

 Drawing  

 Pattern Making  

 Fabric Technology  

 Sewing  

 Garment Construction  
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 Finishing  

 Fashion Marketing  

 Costing  

 Entrepreneurship  

Practical Training: Designing and producing complete garments. 

Tools/Equipment: Sewing machines, cutting table, scissors, measuring tools, mannequins, 

irons and embroidery equipment. 

Employment Opportunities: Garment factories, fashion houses and tailoring businesses. 

Self-Employment Opportunities: Fashion studio, clothing brand, custom garment 

business and uniform production. 

Estimated Start-Up Capital: TZS 1,000,000–15,000,000. 

Target Market: Individuals, schools, companies, wedding clients, fashion consumers and 

institutions. 

Recommended Certification Level: Certificate in Fashion Design and Clothing 

Technology. 

 

38. TAILORING AND EMBROIDERY (TE) 

Course Objective: 

To train learners in garment construction, alterations, embroidery and decorative textile 

production. 

Recommended Duration: 4–9 months. 

Entry Qualifications: Basic education; manual dexterity. 

Main Subjects/Modules: 

 Sewing  

 Pattern Cutting  

 Garment Construction  

 Alterations  
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 Embroidery  

 Finishing  

 Machine Maintenance  

 Measurement  

 Costing  

 Customer Service  

Practical Training: Production, alteration and embroidery of garments. 

Tools/Equipment: Sewing machines, embroidery machine, scissors, needles, measuring 

tapes, iron and cutting table. 

Employment Opportunities: Tailoring shops, garment factories, schools and fashion 

companies. 

Self-Employment Opportunities: Tailoring shop, embroidery business, uniform production 

and clothing alterations. 

Estimated Start-Up Capital: TZS 700,000–10,000,000. 

Target Market: Households, schools, companies, churches, organizations and fashion 

customers. 

Recommended Certification Level: Certificate in Tailoring and Embroidery. 

 

39. BARBERING COURSE 

Course Objective: 

To develop professional men's hair-cutting, shaving, grooming and customer-service skills. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic literacy; manual dexterity and hygiene awareness. 

Main Subjects/Modules: 

 Hair Cutting  

 Shaving  

 Hair Styling  
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 Beard Grooming  

 Hygiene  

 Equipment Maintenance  

 Customer Care  

 Salon Management  

 Business Skills  

Practical Training: Haircuts, shaving, beard styling and customer-service practice. 

Tools/Equipment: Clippers, trimmers, scissors, combs, barber chair, sterilizing equipment 

and mirrors. 

Employment Opportunities: Barbershops, hotels, salons and grooming centers. 

Self-Employment Opportunities: Barbershop, mobile barbering and home-service 

grooming. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 

Target Market: Men, boys, professionals, students and event clients. 

Recommended Certification Level: Certificate in Barbering. 

 

40. HAIR DRESSING AND BEAUTY THERAPY (HDBT) 

Course Objective: 

To develop professional skills in hairdressing, beauty services, personal grooming and 

salon management. 

Recommended Duration: 6–12 months. 

Entry Qualifications: Basic education; manual and creative aptitude. 

Main Subjects/Modules: 

 Hairdressing  

 Hair Cutting  

 Hair Treatment  

 Styling  
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 Braiding  

 Beauty Therapy  

 Hygiene  

 Customer Care  

 Salon Management  

 Entrepreneurship  

Practical Training: Hair styling, braiding, treatments and beauty-service procedures. 

Tools/Equipment: Hair dryers, clippers, styling tools, salon chairs, mirrors, wash basin and 

beauty equipment. 

Employment Opportunities: Salons, beauty centers, hotels, spas and entertainment 

establishments. 

Self-Employment Opportunities: Hair salon, beauty center and mobile beauty services. 

Estimated Start-Up Capital: TZS 1,000,000–10,000,000. 

Target Market: Women, men, children, brides, professionals and event clients. 

Recommended Certification Level: Certificate in Hairdressing and Beauty Therapy. 

 

41. HAIRSTYLING, COSMETICS AND BEAUTIFICATION 

Course Objective: 

To provide integrated skills in hairstyling, cosmetic application, personal grooming and 

beautification. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; creativity and hygiene awareness. 

Main Subjects/Modules: 

 Hairstyling  

 Makeup Basics  

 Cosmetics  

 Skin Preparation  
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 Colour Coordination  

 Bridal Styling  

 Personal Grooming  

 Hygiene  

 Customer Service  

 Business Management  

Practical Training: Hair styling, makeup application, bridal preparation and beauty 

presentation. 

Tools/Equipment: Styling tools, makeup kits, mirrors, chairs, hair dryers and cosmetic 

products. 

Employment Opportunities: Salons, beauty centers, hotels, fashion and event 

businesses. 

Self-Employment Opportunities: Beauty salon, makeup artist, bridal styling and mobile 

beauty services. 

Estimated Start-Up Capital: TZS 500,000–8,000,000. 

Target Market: Brides, women, models, professionals, events and general consumers. 

Recommended Certification Level: Certificate in Hairstyling and Beauty Services. 

 

42. NAIL CARE SKILLS 

Course Objective: 

To develop professional manicure, pedicure, nail grooming and nail-art skills. 

Recommended Duration: 1–3 months. 

Entry Qualifications: Basic literacy; hygiene awareness and manual dexterity. 

Main Subjects/Modules: 

 Manicure  

 Pedicure  

 Nail Preparation  



Page 45 of 51 
 

 Nail Art  

 Nail Hygiene  

 Product Handling  

 Customer Care  

 Salon Safety  

 Business Skills  

Practical Training: Manicure, pedicure, nail shaping and decorative nail services. 

Tools/Equipment: Nail clippers, files, buffers, manicure sets, pedicure equipment, 

sterilization equipment and appropriate products. 

Employment Opportunities: Salons, spas, hotels and nail studios. 

Self-Employment Opportunities: Nail salon, mobile nail services and home-based nail 

business. 

Estimated Start-Up Capital: TZS 300,000–3,000,000. 

Target Market: Women, brides, professionals, beauty clients and event customers. 

Recommended Certification Level: Certificate in Nail Care and Beauty Services. 

 

43. SKIN CARE SKILLS 

Course Objective: 

To equip learners with foundational professional skills in skincare, personal grooming and 

basic beauty treatments. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic education; hygiene awareness. 

Main Subjects/Modules: 

 Skin Types  

 Skin Hygiene  

 Basic Facial Care  

 Product Knowledge  
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 Skin Preparation  

 Beauty Treatment Procedures  

 Hygiene and Safety  

 Customer Care  

 Product Sales  

 Entrepreneurship  

Practical Training: Basic skincare routines and supervised beauty treatments within the 

learner's scope of training. 

Tools/Equipment: Facial equipment, towels, treatment beds, appropriate skincare products 

and sanitation equipment. 

Employment Opportunities: Beauty centers, salons, spas and hotels. 

Self-Employment Opportunities: Skincare/beauty service business and beauty-product 

retailing. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 

Target Market: Beauty consumers, salons, spas, hotels and individuals. 

Recommended Certification Level: Certificate in Basic Skin Care/Beauty Therapy. 

 

44. MASSAGE THERAPY 

Course Objective: 

To develop professional skills in appropriate non-medical massage and wellness services, 

with emphasis on client care, hygiene, safety and professional boundaries. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; good communication skills; physical suitability. 

Main Subjects/Modules: 

 Introduction to Massage  

 Anatomy Basics  

 Massage Techniques  
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 Client Consultation  

 Hygiene  

 Professional Ethics  

 Safety  

 Wellness Services  

 Business Management  

Practical Training: Supervised massage techniques, client positioning, hygiene procedures 

and service delivery. 

Tools/Equipment: Massage table, towels, appropriate oils/products, sanitizing materials 

and protective equipment. 

Employment Opportunities: Spas, hotels, wellness centers and appropriate 

fitness/wellness establishments. 

Self-Employment Opportunities: Mobile massage services, wellness studio and massage 

business, subject to applicable local requirements. 

Estimated Start-Up Capital: TZS 500,000–5,000,000. 

Target Market: Hotels, tourists, wellness clients, professionals and private customers. 

Recommended Certification Level: Certificate in Massage Therapy/Wellness Massage, 

subject to applicable professional requirements. 

 

45. TOUR GUIDE (TG) 

Course Objective: 

To train learners to provide professional tourist-guiding, destination-information and visitor-

support services. 

Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; good communication skills; knowledge of local 

environment/culture is advantageous. 

Main Subjects/Modules: 

 Tourism Fundamentals  
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 Tour Guiding  

 Local History  

 Culture and Heritage  

 Geography  

 Wildlife Awareness  

 Customer Care  

 Tour Interpretation  

 Safety and First Aid  

 Tour Planning  

 Professional Ethics  

Practical Training: Guided tours, interpretation exercises, visitor handling and destination 

familiarization. 

Tools/Equipment: Maps, GPS/smartphone, binoculars where relevant, first-aid kit, 

communication devices and tourism materials. 

Employment Opportunities: Tour companies, hotels, lodges, national parks, cultural 

attractions and tourism organizations. 

Self-Employment Opportunities: Independent tour guiding, excursion services and 

tourism-support business, subject to applicable licensing. 

Estimated Start-Up Capital: TZS 500,000–10,000,000+. 

Target Market: Domestic tourists, international tourists, schools, travel agencies and 

corporate visitors. 

Recommended Certification Level: Certificate in Tour Guiding/Tourism Operations, with 

any required statutory tourism registration/licensing. 

 

46. BASIC TOURISM MANAGEMENT 

Course Objective: 

To provide foundational management skills for operating tourism businesses, destinations, 

visitor services and tourism-related enterprises. 
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Recommended Duration: 3–6 months. 

Entry Qualifications: Basic education; communication skills; computer literacy desirable. 

Main Subjects/Modules: 

 Introduction to Tourism  

 Tourism Business Management  

 Tour Operations  

 Customer Care  

 Hospitality  

 Marketing  

 Tourism Entrepreneurship  

 Destination Management  

 Sustainable Tourism  

 Tourism Finance Basics  

 Tourism Safety  

Practical Training: Tour planning, itinerary preparation, customer-service simulations and 

tourism-business projects. 

Tools/Equipment: Computers, internet, maps, tourism materials and booking/management 

software where available. 

Employment Opportunities: Hotels, tour operators, travel agencies, lodges, tourism 

organizations and destination-management businesses. 

Self-Employment Opportunities: Tour company, travel-support business, excursion 

services and tourism consultancy, subject to relevant requirements. 

Estimated Start-Up Capital: TZS 1,000,000–20,000,000+. 

Target Market: Tourists, hotels, travel agencies, schools, companies and tourism 

businesses. 

Recommended Certification Level: Certificate in Tourism Management/Tourism 

Operations. 
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47. HOUSEKEEPING AND LAUNDRY (HK) 

Course Objective: 

To develop professional skills in housekeeping, cleaning, laundry, room preparation, 

hygiene and property-maintenance support. 

Recommended Duration: 2–4 months. 

Entry Qualifications: Basic literacy; hygiene awareness and practical aptitude. 

Main Subjects/Modules: 

 Housekeeping Principles  

 Room Preparation  

 Cleaning Procedures  

 Laundry  

 Linen Management  

 Stain Removal  

 Hygiene and Sanitation  

 Guest Relations  

 Cleaning Equipment  

 Safety  

 Housekeeping Management  

Practical Training: Hotel-room preparation, laundry, linen handling, cleaning and 

housekeeping inspections. 

Tools/Equipment: Washing machine, ironing equipment, vacuum cleaner, cleaning 

equipment, laundry supplies, linen and PPE. 

Employment Opportunities: Hotels, lodges, hospitals, hostels, offices, homes and 

cleaning companies. 

Self-Employment Opportunities: Laundry business, domestic-cleaning company, 

housekeeping agency and property-maintenance services. 
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Estimated Start-Up Capital: TZS 500,000–10,000,000+. 

Target Market: Hotels, Airbnb/property operators, households, hospitals, offices, hostels 

and institutions. 

Recommended Certification Level: Certificate in Housekeeping and Laundry Services. 

 

 


